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Abstract

This study explored the factors that affect the green consumption. We used green
consumption as dependent variable, and green involvement, environmental concern, perceived
quality, perceived values, and satisfaction as independent variables to conduct logistic
regression and multiple regression. The questionnaires were conducted in the Shin-Nan leisure
agriculture area to explore the factors that influence consumers’ intention to purchase green
products in the Shin-Nan Tiandong Rice activities. There were 277 questionnaires collected
and analyzed. The results showed that green involvement, environmental concern, perceived
quality, perceived values, and satisfaction were positively associated with green consumption.
Environmental concern is partially mediated between green involvement and green
consumption. To trigger consumers’ willingness to support green products, green tourism
providers should add elements of environmental education or infused environmental stories into

green experiences design and marketing strategies.
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1985 ; Zeithaml, 1988 ) < [fij Zeithaml (1988 ) SRR E B RV EIE - JHEE &R
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EHSRISFRER LI SR S FE - HEEH R 1 For - #H8 2014 7 H Z 11
HIHE 2D e FHEORAH RS EhH R & & M T I AV R SR i - SR = mhaHT
2 0 HET 11 i) - 277 iEE -

21



B IHBN R Z R - DU HER BB

1. HERETNE

Table 1. Survey items
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B 10 SRR (BB R FE A TE IR -
B 11 SRR R A T B A R -

2 ~ ERER

AT ZE IR A oA S AR~ ol USRI UK (Enter) #E{TRERLZ 0 DL
SRRE AT e S B ISR RS AR /I RER - EATRIERIATAT > AW ST S (E
HHELTEE T - BREGERAIZEE Ry 0.357 B(ES - HERFEMRZ Cronbach’s Alpha g7
0.5 LLE > AW BN RRIEAIBITE - 5% (1984) Fids > W20 HI5E > )@ ] 324217
HifE -

— >~ SRR AL ~ BRI E BRI EE - BREES - R E G TN

BT BRI A

AWTFELAS NIRRT FE FHE R B 2 Sk R ARE T AR BN 52 e - S Ban SE (E (-
BRI T Ry B B DRI T R R IR BT o aE S R AT
Hp o AR5 E R 38.024 (HHER S) > Hp EFR 0.297 (FEE » p>0.05)  BUR
G B E HY - 1R 2 AU EHARBEERE EER TR B G ENETT R Z AR R
SO AR ~ BRI ~ R R EE FARRWETL - DU TR

R 2 BBEHGONETRZEE

Table 2. The factors that influence purchase intention

B S.E. Wald p-value Exp ( 8)
LR AFERE 0.385*** 0110  12.183  0.000 1.470
IR R 0.713 ***  (.274 6.752 0.009 2.040
o b A= e -0.007 0.173 0.002 0.966 0.993
sl RN 0.334**  0.166 4.021 0.045 1.396
LTSNS 0.362**  0.171 4.466 0.035 1.436
HE -3.215 1.070 9.029 0.003 0.040

-2InL=335.776
5F ¢ **RIR p<0.05 3 **RFEIR p<0.01

RO AREIS - HERCUHET NS & BSOS —8 L - &
CIORETT R Z A ERAE N 1.470 15 N LAk I AR SERCUHE T B E A LRI E
BE&SHRELRE (2006) BIFEAHTT > Fon2 SR R ERe Bl Rt EAH R B PR S,
MEREATRACREERS EAVT R - BIILITES RN - SO OReEAERE -

IR A - HEROUHE T RIHBS  EREEEE B > SREUHETT
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IHET R 1.396 % - NItASSec B EEGENET RERERZE > e
SREL Thaler (1985) fRHAV BN - SEMESREASOREW  EHE
FHalpEEy > AESEIE A AR SLE © SRR RS ORER 2
BROR - MRENRED BN E LR SRRSO R -

el E S - BB RS - Bl mE Y I — B - SREOH
BT RoRiig 0 1.436 1 - NILEG B m S Bk N ETT R B A IERAE - S RERR
Bk (2012) WH7eAETT > FonEE BRI EE MEREREEEA L E VAR 1258
BSEIHY - FEILRZ R ~ A AR » 2 ib G - DN AR R IRy
SIS > BLE i DT e A SR B B A SR R A Gk (O O

A R Aa SR B o B BTGk CUN B T R IR Y 8 > IS RBLe RIS A T
R (2014) HYBSE > BRGERRETIE Z B EDE  HEEZJEEEEES - A
WFERY AR BRI S B B & L RUSCRIE AL » S H B DASk (R 7 Y L R S Rt
HEFEE R R e E YRV IRIERS - BEG IE SHVIEUAR L - nRE N SR RAES IR R
FHEORAHBESENR - 0% EXC2 818 - NI AT 7R e SR A 5ot B A Bk O ah
IR EEIRETT Ry -

T kO AR SRR © AR A S B S R A SR E (ERE (A

AWTFE LU SR P AREIE By 5 B8 o0 I DABREE R ~ Aelpiig o' - el (EE
R HEFTZ TR T o SR AR BB R AR AR 3 R &%
R AR EEIREER A A LRIV E (8=0.108  p=0.071) » BURGKEOR AFEEHGS
HIRBE RS - HhAS IR BEE IR (2015) BATEAETT » FonS BLER (RIEI G Bl A ARt I
BEUSEINVARRIE - GEAIRE S R LAY - A REEERIIS -
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JEENRMAE -

BEST > Bk s ARRRE ~ ReSRk S anE BUGERRI B EE 2 Btk > AbTseLifeiak s
o' RSk P AREE By H B8 ARBR RIS (E B R R H - BT AT - Hoh - 35
SLARIEARETE VIF ERY 10 AEREEEE R7=0.038 « 13 5 &5R8UR » kR AL
HERNREEYARENEE > R E A& R ERRAREE ( £=-0.186;
p=0.002) » AHTFEaE Rk R an BT B Y SRR IS R AR S BV R o > FERG R
FEEER RS E e O s 7 S PEE | IS SRR E L %t
R HIE S dmay ek O R AR LU BB & > INERIEERE Rk (O o
an B4 WA RIGRE R HARST S AVERS - L TSR B i E & RERE 2 2e 5
IR REZ &R -

R 3. GO AEEHIREES 8

Table 3. The influence of green involvement on environmental awareness

IR LIREL PR B RE

— t{H -value
5 MWSESE. P P
W 1.088 0.038 28.337 0.000
RO AR 0.042 0.023 0.108" 1.809 0.071
it t *ROR p<0.1
% 4. W AR I S
Table 4. The influence of green involvement on perceived quality
AL AR TR AREL .
Unstandardized Standardized t value p-value
B FEAEER 7~ S.E. B
B 4.138 0.06 68.965 0.000
LR AFRFE -0.04 0.036 -0.066 -1.101 0.272

5. LR ARRRE - SBErE LB R e EE s

Table 5. The influence of green involvement and perceived quality on perceived value

R L AR L
Unstandardized Standardized p-value VIF
5 [EEESE 3 talue
EEy 3.868 0.263 14.689  0.000
i AFERE -0.047 0.037 -0.075 -1.265 0.207 1.004
fEEmaE s -0.194 0.062 -0.186*** -3.136 0.002 1.004

aE 1 FFRRIR p<0.01
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LA B SR AT B T SRS R o ACITZE53 DR AT B2
BSRATRE I A T B USRI Bl TR T BEAD 6 DRSS
BT SSRAILSLE AR TN - SUBSRTEERIBHTS © PRI AN S R
EAERE (5-0.224 p<0.01) - TSR EIERITRERE - A8 RAES (2010) HY
RIS SR ER BB © ARETR S0 SRA T M
B A R R I S B LT S METTEN AT 0 G AR+ (L
FIC 2 SR (L R B I » LA RS RS B IR AT » 40
BRERBE (2015) ATIZE I & IERIR BT - DT B A T R 2
St M SN SARATSAET » HOEIHS R AR BH R AR
SR R P 2 TR KA -
1 6. BRI - MRV R Y

Table 6. The influence of perceived quality and perceived value on satisfaction

IR LR B AL RE
Unstandardized Standardized t {5

. R p t value p-value VIF
S.E.
W 3.003 0.334 8.989 0.000
Gt iyl A= 0.227 0.061 0.224 *** 3.738 0.000 1.034
BeEn A A EE 0.079 0.058 0.081 1.352 0.177 1.034

it ¢ MRRIR p<0.01
Vg~ s R AR R IR

AWTFEAIE Baron and Kenny (1986 ) HUFFE/ER » Je LAl SRR (OO BT FRoft]
HYIATEE R AT : SO AR E G B Bk N ETT R > RSO ~ IREEE
SREUHET Rt > SO AEEHIREEEAE LR E MG O HETT /AL
A BUMRETE SRR DAE Ry h /88 - (R AR ~ BRI S8 an B Bk (UM S
TR sk S S Relai R B a2 Relail R B/ M Bk ST
Ry RIE > SRR SE A E SR (E SR AR » RSO AR ~ BEiRAI R EE SO
HETTRIE > i AR R EE SR BRI EEEN LR e
HET Ry > SMARSRA R EE AR R/ 28y -

1T &k (o P AR JEE AR R B R R N UR - Sk AREE (kUM B AT
RABENIEREE - H S {ERJEATHIHY 0.385 » [#ERAFR 7 #Y 0.369 » Fondktie A2
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& (B8 HRENETR (IREED NEREZESCRIEMARR SR (h/r88)
&V - B EEEEE © TRRIERR Rk e AREE B SR COMERA T Ry A B0 b T

R RSB B A R BRI - O E B B TR T
IR 115 B 2 R T s R

=t RPNl

K

5=

SREUHETT Ry « AT

FePTie Z ZRIEANE 1> Hoop 7 (B EER AT > 1 4 (EEER ARIEG SR -

® 7. BB O AR BLER BT Ry Z R

Table 7. Mediation relationship between green involvement and purchase intention

S.E. Wald p-value Exp ( 8)
LR AFERE 0.369 ***  0.108 11.755 0.001 1.446
IR 0.897 ***  0.258 12.123 0.000 2.453
T -0.931 0.316 8.691 0.003 0.394
S ¢ oRRRERIR p<0.01
B35 e

BN

Green-Involvement+

HS..

0.224***y

Environmental awareness+

BRoOELH

l BB EaEY

Perceived Quality+

H7.

A4

Perceived Value+«

BREBETHE

Satisfaction+

-0.186%**«

0.713***¢

H9.

i BE LR

Purchase-Intention+

0.334***

Hi1.,

0.362***¢

A

&l 1.

0.385%**¢

B BRSO ARE
Fig. 1. The factors that influence green purchase intention. *Significant level below 10% ;
*#*Significant level below 1% ; dotted line indicated not significant °

27

B OIHE ZINR » *FONERBE /KA 10% MR R ERBE/KEE 1%



B IHBN R Z R - DU HER BB

B &5

%

— ~ &l S

AWFELL TR HER | R(EEVTE - BABSESOR R B BRI R - (R
B CONENREAY 8 > A2 B R RSB i M R G AR 5 -
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